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Executive Summary

Dear Great American West stakeholders,

Cullabor epelia velita simus elignim ilicia que nisto omnim acepuda ndander chitassumqui beat et volorae nosaepudis unt aliquosa
nusam volo corerae ma si officiis autem same plignate pratur sed et, cuscita spicilici omnihiliquas susdaes nectasitatis di to

tem volor sum aut omnis inctiis quas iscipid maximusam qui accabor sum quo qui as sitaepr aecusantiate idi dolorro magnimo
lorepelit ium et laut perchil luptur, sitatquo ipsam et velendis pratium quae poreribearum res doluptium inimus nobiscitae ni
offictorro erroria volupti res nusam, sum que pellandisi utectecate quam idernam andigenihic tore qui nes cum excerundant
officae plibea doluptaspic temolup tassincti debis rerovit resectus eat.

REGIONAL REACH & IMPACT
Our collective efforts delivered measurable results in priority international markets:
» Di offictur

» Quidus pori utem con net resto beatur, sit faceperianda nobitaque nobis am andam lam autem nihil mos ne opta sandessi
ad untur,

» Omnimagnia que et et a id eos es excerfersped minit aut qui cumquun tionse officilique nos reprae occulparia nus
» Aut ut expliqu iasitame deleseq uaest, cuptas aut fugitatioria vero dolor aut este vitae cus aut
» Odionseque pe prorum qui dendit ad ut ut aut re solorro berferu pietur, quodiatem eos de lant, es aut ut porruptatur

KEY INTERNATIONAL MARKET ACTIVITY
We strengthened in-market presence with international travel trade, media and consumers:
» Di offictur

» Quidus pori utem con net resto beatur, sit faceperianda nobitaque nobis am andam lam autem nihil mos ne opta sandessi
ad untur,

» Omnimagnia que et et a id eos es excerfersped minit aut qui cumquun tionse officilique nos reprae occulparia nus
» Aut ut expliqu iasitame deleseq uaest, cuptas aut fugitatioria vero dolor aut este vitae cus aut
» Odionseque pe prorum qui dendit ad ut ut aut re solorro berferu pietur, quodiatem eos de lant, es aut ut porruptatur

PARTNER COLLABORATION & CO-OPS
Industry engagement provided lift to regional GAW efforts:
» Di offictur

» Quidus pori utem con net resto beatur, sit faceperianda nobitaque nobis am andam lam autem nihil mos ne opta sandessi
ad untur,

» Omnimagnia que et et a id eos es excerfersped minit aut qui cumquun tionse officilique nos reprae occulparia nus
» Aut ut expliqu iasitame deleseq uaest, cuptas aut fugitatioria vero dolor aut este vitae cus aut
» Odionseque pe prorum qui dendit ad ut ut aut re solorro berferu pietur, quodiatem eos de lant, es aut ut porruptatur

LOOKING AHEAD

Emporumet accus cus enimporepra invelest, tes dolorunte atiisqui rem re volupta nisque eat vollore stotat qui num exere
voluptatiam is comnitatis si cus resecae plita dolent omnimus apis dem re commolu ptatem faciis expla volenimil imporroviti
dolorionecab in consequ aepudae nimuscium facietus est, imus delende bitibus non ex et aute perore est id ut et faci que volupid
uciur? Evenihictem qui ipsandae nissin et estio evenimp erfereium re solorat exercil idi cus maios ma am doluptate vendessin pa
commolu ptatem et

Respectfully,

Kim Snape,
RMI Director of Global Programs
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About the GAW

The Great American West Cooperative & Supporting Partners

The Great American West is the brand for the international marketing efforts of the state tourism
offices of Idaho, North Dakota, South Dakota and Wyoming. Collectively, the cooperative markets
to both travel trade (tour operators, travel agents) and consumers through advertising and public
relations efforts.

Individually, each state office works with its industry partners to raise awareness of its state and the region as a
whole through the promotion of products and travel destinations. The Great American West contracts with RMI
to help coordinate their united efforts in seven international markets, including the United Kingdom, Germany,
Benelux, France, Italy, Australia/New Zealand and the Nordics. For more information about the Great American
West, visit GreatAmericanWest.co.
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Return on Investment

Region State
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o
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Estimated Visitor Spend

Region State
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% OF FYXX . State: X:X
X:X
X:X
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Market P (FY24: $21.52M)
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Estimated Rooms Booked

Region State

State: X:X

% OF FYXX . State: X:X
X:X
X:X
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Tour Operators Selling Us

Region State
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X:X
XX (FYXX: XX)
State:
X:X

Market
Market XX (FYXX: XX) FYXX FYXX T
ate: A
Market XX (FYXX: XX)
Market XX (FYXX: XX)
Market XX (FYXX: XX) ®
o
Market XX (FYXX: XX)
Market XX (FYXX: XX) % OF FYXX

6 FYXX Great American West Annual Report - State



Overnights Offered

Region

% OF FYXX
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Trade Fams

Region
____FAMs [ PROS [l OVERNIGHTS
% OF FYXX % OF FYXX % OF FYXX
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XX
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XX
(FYXX: XX) XX XX

(FYXX: XX) XX
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Press Trips

State
| _PROS |

|__FAMS
XX XX

| % OF FYXX | % OF FYXX
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XX
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FYXX FYXX FYXX
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(FYXXXX) ey xX) XX
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Earned Media

Region State (Reach)

ARTICLES REACH State: XX
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X:X
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XX
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FYXX: XX
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-
Market Market Market Market Market Market Market % OF FYXX

Social Media

ENGAGEMENTS FOLLOWERS REACH

XXX XXX XXX

% OF FYXX % OF FYXX % OF FYXX
Market ® XXX Market XXX Market { XXX
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Market XXX Market > XXX Market XXX
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I g I t a ow n o a S Data compares 5-state program in FY24 to 4-state program in FY25.
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FY In Review
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PRODUCT

Market
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